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>500 Word summary 
 
Creative City - Cinema City: Brisbane, Queensland, Australia. 
 
Brisbane is a medium sized Australian city located in Queensland and the South East 
coast of Australia. Through a number of city plans and strategies the city is repositioning 
itself as an emerging twenty-first century global metropolis. Key amongst these strategies 
is a Creative City policy designed to foster creative participation, social inclusion and 
economic innovation across its urban fabric. 
 
Brisbane stands at the cross roads of many major economic, social and cultural 
opportunities as it positions itself as a cosmopolitan, globally networked metropolis of 
the twenty-first century. However, many cities have creative city aspirations so the paper 
argues for a careful consideration of the kinds of resources the city already has its 
disposal that can be deployed to help realize the objectives behind the city planning 
strategies and creative city proposals.  
 
Foremost amongst these existing resources is the screen industries that have been 
developing in Brisbane and its surrounding regions for over forty years. In order to link 
and leverage the existing screen industries infrastructure into Brisbane’s creative city’s 
plans, the paper argues for a re-think of the existing policy frameworks that support 
Australian screen culture and the national screen industries. Instead of remaining 
premised on a separation of these two activities the paper argues for a greater recognition 
of the overlaps occurring in both production and consumption of screen content.  By 
acknowledging the impact new media technologies and social behaviours and the way 
they are re-shaping media consumption and media production practices, film and media 
policy could be better positioned to complement the emerging creative city policy 
frameworks that are being fostered in a city like Brisbane. 
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The paper argues that reconsideration of the culture/industry separation that characterizes 
contemporary policy settings underpinning Australian media and screen production 
assistance would not only assist in identifying crucial synergies within a creative city 
policy it would also invigorate policy settings for the screen industries and enable them to 
connect more efficiently to a shifting film and media production and consumption 
landscape. 
 
Sean Maher 
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Creative City - Cinema City: Brisbane, Queensland, Australia. 
 
Brisbane is the State capital of Queensland, Australia and is a city that stands at the cross 
roads of a reinvention driven by the potential of a Creative City strategy. This paper 
discusses the role of cinema within such a creative city framework and the opportunities 
Brithat an expanded notion of the cinema can have in terms of its ability to both 
synchronise with, and realize, many of the objectives pursued through Brisbane’s 
“Creative City Strategy”. 
 
Proudly announcing itself as ‘Australia’s newest global city’, Brisbane has been 
undergoing rapid urban and cultural transformation for over a decade. What the 
proclamation ‘global city’ asserts in a much more confidant and emboldened manner is 
that Brisbane can finally stand alongside the two established Australian metropolises of 
Sydney and Melbourne. 
 
As the ‘Third Metropolis’ Brisbane has experienced various challenges in its identity 
throughout its one hundred-fifty year history.  The concept and identification of a third 
metropolis in Australia is inherently problematic and did not even figure as a recognized 
construct until Brisbane began to emerge as such in recent years. Prior to the arrival of 
Brisbane on both the national and international stage, notions and concepts around 
Australian urbanism and internationally recognized cities have been dominated by 
Sydney and Melbourne which are locked into a well established and exclusive Australian 
metropolitan rivalry. 
 
Like the other Australian capital cites, Adelaide, Perth, Darwin and Hobart, Brisbane was 
not previously seen as a contender capable of competing at the level of Sydney and 
Melbourne. However the city’s growth and recent emergence as a ‘showcase’ Australian 
capital city now challenges the Australian urban hegemony and duopoly held by Sydney 
and Melbourne. 
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Located in South East Queensland of Australia, Brisbane is part of the fastest growing 
region in Australia with weekly population growth from interstate and international 
arrivals adding a thousand people a week to the city and the surrounding conurbations of 
the Gold Coast and the Sunshine Coast. By 2031 the region’s population is forecast to be 
in excess of 4.4 million people, up from today’s population of 2.7 million. Over the past 
decade economic growth in its surrounding State of Queensland has been fuelled by the 
resources boom led by increased demand from China and India for Queensland’s rich 
coal and iron ore deposits. 
 
According to Brisbane City Council,  
 
Brisbane has grown into a dynamic and vibrant metropolis with one of the 
strongest and fastest growing economies in Australia. Employment in 
Brisbane has been growing twice as fast as the population and the pace of 
employment growth is expected to double over the next two decades. The 
city is a major engine of economic growth for the whole of SEQ. With 
SEQ’s principal air and sea ports, it is also Queensland’s primary link to 
the global economy. [Brisbane City Council, accessed Sep. 2010] 
 
Together with Western Australia, Queensland has contributed more than 50% of the 
growth Australia’s Gross Domestic Product (GDP) since 2000. Against this backdrop the 
rise of Brisbane represents a far more substantial development that an addition or 
expansion of a superficial, national urban rivalry.  The city’s rise has come about as 
Australia grapples with the global challenges of the twenty-first century and the many 
issues presented by population growth, environmental degradation, climate change, 
economic transformation and uncertainty.  Within these contexts Australian cities are 
presented with specific issues arising out of the growing cost of infrastructure, 
competition for investment, housing supply shortages and attendant price affordability 
effects, as well as the ever-present public health issues stemming from over-crowded and 
under-funded public hospitals, and public health services.  Finally, laying across all of 
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these physical urban challenges is fluctuations in labour force availability and the deficits 
around professional and skilled workforce. 
 
While most of these issues are far from unique to Australia they nevertheless manifest in 
unique ways that grow out of some of Australia’s particular urban, regional and rural 
circumstances. A growing concern in relation to Australian cities is the issue of 
overpopulation. In what must seem like a paradox to the rest of the world which sees 
Australia as one of the largest landmass nations covering approximately 7.6 million 
square kilometers and ranked as having the world’s sixth lowest population density, out 
of 239 countries it is ranked 233, with only 2.9 people per square kilometre. Compared to 
the US, ranked 178th with its comparable 9.8 million square kilometers landmass, it has 
31.5 people per square kilometer. Meanwhile China sits at 78th covering 9.6 million 
square kilometers with a population density of 139 people per square kilometre. Despite 
Australia’s overall population scarcity relative to total land mass, with a population of 
just 22.4 million people the State and Federal Governments are sounding the alarm bells 
over the challenges posed by overpopulation. [1] 
 
Australia’s unique human and natural geography often make useful comparisons 
problematic. The country is devoid of any sizable human population across most of its 
arid centre and interior, meanwhile approximately 90% of the population are crowded 
into the some of the most densely populated cities in the world that are concentrated 
around its vast coastline. A contradictory reality is that Australia’s cities are at the centre 
of the Australian experience, daily life as well as social and economic viability yet they 
remain curiously marginal in the nation’s cultural imagination. 
 
National Cinema: Urban Industry 
 
If Australia is to succeed in the twenty-first century there is strong consensus that its 
cities must be the engine of economic innovation and hub for social inclusion and cultural 
diversity. This is where perhaps more than any other form of cultural activity the cinema 
has a vital and key role to play. For Tom O’Regan, Australian cinema represents; 
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a social bond uniting (and excluding) diverse people. Australian cinema 
serves as a vehicle for popular socialization and as a forum for telling 
uncomfortable truths about its society. Australian films and film 
institutions negotiate cleavages of ethnicity, gender, race and nation. It is 
an object of knowledge which narratively and discursively connects 
Australia, society, the cinema, genre and various cultural differences. It is 
a domain of problem solving which includes strategies for economic 
viability, excellence, industry training and equal opportunity for 
disadvantaged minorities.[O’Regan, 1996, 10] 
 
Despite the primacy of Australia’s national cinema in cultural life and the fact that the 
Australian population is corralled into the coastal cities of Sydney, Melbourne, Brisbane, 
Adelaide, Perth, Hobart and Darwin, the vast majority of Australian cultural 
representations across literature, poetry, painting, music, film and television has 
traditionally celebrated the vast Australian outback and the mythic landscapes of the 
interior. For well over a century Australian cultural production has fostered a national and 
international identity based on Nature, Wilderness, countryside and what is affectionately 
referred to as The Bush.  
 
Traditionally, Australian films have been set in the vast emptiness of the interior, across 
the rural and regional towns of the country or the outback. The result is that seems that as 
Australians we spend our waking lives in the densely populated cities and its surrounding 
suburbs but we continue to dream in the vast empty spaces of the Australian outback.  
 
Since the 1990s however, a marked shift has occurred in the national cinema. 
Increasingly our films are set in and reflecting the places where Australians actually live 
giving rise to distinctly local versions of international genres and a renewed 
representation of Australian cities, suburbs and its built environment. Increasingly, as 
these narratives are built out of genre conventions they also utilize settings, events and 
activities that characterize a less mythic ‘outback’ life in favour of something more 
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recognisable, urban, suburban and quotidian.  A journey in other words from the outback 
vastness and enigma of film like Picnic at Hanging Rock (1975) to the genre bending 
celebration and exploration of the Gold Coast in Gettin’ Square (2003). 
 
Policy Settings 
 
For Stuart Cunningham, ‘the future of cultural production is unavoidably bound into the 
future of national cultural policies’ [Cunningham, 2008, 200]. Australia’s national 
cinema is supported by an extensive State and national film policy framework providing 
production investment and support to film, television and new media production that is 
designed to aid the economic viability of Australian audio visual production and access to 
the representation of Australian culture and identity to Australian and international 
audiences. 
 
As the Australian culture and identity comes to terms with its increasingly urban 
formation and it witnesses a rise in creative city policy instruments across its State capital 
cities there is an enormous opportunity to align our cities with the well established policy 
instruments embedded in the national cinema policy framework. If both the national 
cinema and urban Australia are to grow symbiotically and dynamically, these mutually 
sustaining domains require a policy architecture built on synchronicity that is 
complementary not contradictory, that can cross fertilise each other and compound the 
creative quotients each are attempting to unleash in the Australian urban landscape. 
 
So how does a creative city policy of the kind that Brisbane is pursuing intersect in an 
effective and dynamic fashion with Australian cinema and its supporting policy 
frameworks? In the first instance it will be useful to expand on the notion of what cinema 
is and can potentially be with specific regard to Brisbane as an emerging twenty-first 
century metropolis. 
 
From an Australian cultural policy perspective Australian cinema operates along two 
fundamental and binary lines – cultural and economic. However, it is necessary to expand 
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on this narrow binary approach and envisage how a national cinema like Australia’s 
makes an important contribution that spans and unites the spatial divides of culture and 
economics. By resisting an approach to culture and economics in essentialist terms and 
viewing the national cinema as a space within which can be forged the overlaps and 
intersections that blend cultural, economic, social and daily life, the notion and operations 
of a national cinema can be seen to amount to something greater than the sum of its 
constituent and essential parts, namely, occasional cultural benefits and economic costs. 
 
In cultural terms the cinema is often positioned as a place of dreaming offering texts and 
experiences that deliver escape, entertainment and fantasy. Under the rubric of a national 
cinema however, it is important that Australia’s cinematic outputs also constitute sites of 
inquiry, engagement and reflection, and play a role in history, memory, identity and 
national cultural representation. 
 
In economic terms the national cinema represents a potential player in the global 
entertainment and creative industries economy that is one of the fastest growing sectors 
in the world today. Contemporary global cinema has various global nodes that compete 
for production, distribution and exhibition of films and their associated products and 
these nodes range from Hollywood to Bollywood, Hong Kong and China, across the 
European Union, Canada and Australia. The cinema is an advanced global industrial 
practice that occupies a prestigious and glamorous site but at the same time can provide 
the basis of employment, a diversified industrial sector with skills and labour force 
development. The cinema as a system of industrially scaled creative production is a 
coveted national and local industry that has the potential to be networked into a global 
marketplace generating significant financial returns and profits and promoting cross 
cultural understandings and skills transfer. 
 
Finally, not insignificantly, the cinema continues to be a leisure, lifestyle and expression 
of popular culture that is eagerly embraced within social and daily life. From the ritual of 
going to the cinema with friends and family, an activity that is often combined with food 
and socializing, the cinema often provides the excuse for ‘getting out’ and participating in 
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social life. The cinema also continues to play a vital role and function in evolving media 
consumption and participation behaviours around online social networking, fan cultures,  
online publishing, blogging and twitter cultures. 
 
Of course this is just a cursory glance at a few of the many ways the notion of cinema can 
impacts daily life but it outlines how cinema operates at a multi-dimensional level that 
defies narrow and binary conceptions within which it is often framed, especially in 
Australia’s policy frameworks that continue to be premised on the notion that cinema is 
produced at a high end industrial scale and consumed at a passive mass audience level. 
 
If we broaden our understanding of cinema it is possible to see the many other ways that 
it may intersect with a creative city policy and foster new opportunities for engaging both 
our urban environments and individual and group creative practices. When it comes to 
Brisbane, as an emerging metropolis determined to be branded and operate as a creative 
city, an innovative creative city approach cannot ignore the possibilities offered by 
innovative film and media policies.  
 
In order to achieve some of the first steps to ensuring there is synchronicity between both 
a national and State based film policy and a specific creative city policy as currently 
pursued by Brisbane, the first step is to unwind many of the assumptions that 
underpinned a film culture approach in Australia and conduct what could perhaps be 
described as a contemporary cinema audit. Such an audit would identify a potentially 
expanded realm within which cinema operates in today’s networked society and begin to 
sign post those aspects of cinema that can be readily incorporated into a creative city 
policy. 
 
A key direction in any exercise that attempts to identify how and where cinema resides in 
contemporary Australian culture and everyday experience involves the questioning if not 
partial dismantling of the divide between what is perceived as the discreet domains of 
cinematic consumption and cinematic production.  
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So the first kind of stocktake that needs to occur in the Australian cultural policy 
landscape that insists on dividing the cinema into the discreet domains of screen culture 
and separate screen industry assistance schemes needs to take account of the altered 
landscape within which film and new media production and consumption is occurring. 
 
In Australia, screen culture is framed and approached as a relatively simple and kind of 
rarefied leisure activity that peaks at certain moments like during a film festival.  It is 
something that is supposed to be good for us like all cultural activities but not exactly one 
that is afforded heavy economic consideration or detected beyond the often narrow 
confines of cineaste activities and locales. 
 
Screen production on the other hand is approached though fundamental economic 
considerations because actual film and audiovisual production involves investment, 
finance, subsidy, markets, returns, profitability, tax incentives and all the attendant risk 
management that goes with large scale financial and industrial considerations. In 
Australia, the subsidised national cinema co-exists with a large scale public and 
commercial broadcasting sector as well as theatrical and online distribution and 
exhibition sectors that operate on large economies of scale and traditional supply and 
demand business models. 
 
Although Australian film policy places film production into this discreet economic sphere 
it nevertheless remains one premised on cultural values and objectives where public 
funds are provided in acknowledgement of the primacy afforded to the cinema, and 
feature films in particular, as an essential form of cultural production and cultural 
representation.  The status of a national film industry and national feature films is perhaps 
not unlike having a national airline as a nation’s international flag carrier. Feature films 
like a national airline function as global ambassadors of the national brand that advanced 
economies just can’t be seen to be without.  
 
In simple terms, Australian film policy seems to be split into the arcane and classical 
Marxist model of Base and Superstructure.  Determined by the hard logics of finance, 
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screen production operates at the level of Base, meanwhile screen culture and 
consumption is approached through the logics of Superstructure and the values of 
‘cultural worth’ enabling a complex exchange value that ultimately is permitted to trump 
free-market economics. If, for example, Australia as a nation were only to judge its 
feature film production on the merits of the market and economics we simply would not 
support it. Australian feature films’ average per annum share of the Australian box office 
has been lower than 5% for over a decade and has rarely peaked above 10% even in the 
best performing years during the 1980s and 1990s when it spiked as a result of national 
and international successes like Crocodile Dundee (1986), Strictly Ballroom (1992) and 
Priscilla Queen of the Desert (1994). The fact that as a nation Australia has been 
investing in film and other audio visual production for close to fifty years with only the 
slimmest of returns and on the basis of a subsidy model testifies to the cultural primacy 
that is afforded the national cinema and national audio visual production as a central 
means of national representation.  
 
In the face of Australia’s mature national cinema policy framework and the ever 
shrinking revenues from traditional distribution and exhibition avenues we need to revisit 
how the national cinema policy can be leveraged off other cultural developments and new 
technologies creating shifts in cultural production and consumption and examine what 
these developments can offer an invigorated screen policy that supports the national 
screen industries. 
 
SynchroniCITY – Cinema, City and Symbolic Economy. 
 
As it has been widely documented since the 1990s, when it comes to the economy of 
cities, increasingly they rely on the fluctuations of their value in what we understand as 
the Symbolic economy. The significance of the Symbolic Economy is how it impacts 
understandings of cultural and economic exchange which, within the perspective of the 
Symbolic Economy are ever more reliant, interconnected and co-dependent.  
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While the Symbolic Economy presents a new paradigm within which to view the very 
broad dynamics between economic and cultural factors, its most immediate impact can be 
felt in relation to cities.  As it is within our urban environments that we can identify 
sustainable, renewable, and valued added resources that are often untapped but which 
will eventually and inevitably become the drivers of new knowledge economies of the 
twenty-first century. In this rapidly changing environment cultural and economic policies 
that continue to separate, in this instance, ideas and notions of consumption and 
production into discreet and distinct areas will be confronted with ever diminishing 
efficacy. 
 
A dynamic and holistic approach in policy that takes as its starting point the Symbolic 
Economy will be able to engage the fundamentals that are underpinning and driving 
contemporary urban dynamics and twenty first century economics. Essentially these are 
the signs, symbols, text and meanings that can be mobilized into an experiential 
urbanism, one that stimulates, connects and engages both the residents and visitors to the 
unique particularities of a city and which can be harnessed for the purposes of economic 
growth and sustainable cultural development. 
 
Brisbane’s Creative City policy seeks to position it as a cutting edge twenty-first century 
city brimming as a place of entrepreneurial and new economy innovation. Emphasis is on 
a dynamic and responsive cosmopolitan economy that promotes a culturally rich, varied, 
tolerant and inclusive community.  Lying at the economic centre of South East 
Queensland, it is envisaged that Brisbane will become a showcase for the transformations 
taking place in the wider Australian economy necessary to see it emerge as a twenty-first 
century ‘knowledge economy’ producing internationally competitive and value-added 
goods and services that can be exported and consumed in the global marketplace. 
 
In the face of the city’s and the State’s boosterism rhetoric around Brisbane’s potential as 
a Creative City, the skeptic would call attention to the fact that most advanced economies 
have similar visions for their cities. So in order for Brisbane and South East Queensland 
to have any possibility of realizing this vision, the city’s leaders and stakeholders need to 
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take stock of the assets that are readily available and capable of delivering on some of the 
key objective beneath the Creative City hyperbole.   
 
Key amongst these assets is a rich and diversified audio visual production sector that is 
ready to go to the next level in South East Queensland. Brisbane and the Gold Coast have 
an enviable amount of resources, infrastructure, facilities and expertise at its disposal to 
mutually leverage off a creative city policy. 
 
A well established component of the film agency infrastructure in Queensland is the State 
based agency, Screen Queensland who co-ordinate and promote production activity and 
screen culture across the State. This peak body directly invests and brokers and supports 
a wide array of film, television and new media production as well as designing and 
implementing key State based policies and incentive schemes.  
 
Part funded by Screen Queensland is QPIX, a training and finding body that assists new 
entrants into the screen industries in South East Queensland, these two State funded 
institutions are accompanied by the national bodies, Screen Australia and the Australian 
Film, Television and Radio School. Finally there is the large municipal body, Brisbane 
City Council, which provides services like the Film Permit Office and assistance with all 
filming location rights and access. 
 
On the Screen Queensland’s website, 127 production companies are listed that engage in 
every kind of production from animation, live event coverage, online media to feature 
film production and corporate and digital communications. They range in scale from 
Village Roadshow, once touted as the largest independent producer operating in 
Hollywood to fledging and medium sized media businesses and operations but which all 
meet the Screen Queensland requirement of producing a commercially released broadcast 
or theatrical release in the past five years. (Screen Queensland website QLD Production 
Directory, accessed August 2010). Under New Media, another 37 companies are listed. 
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Companies like Hoodlum, facilties like the Village Roadshow Studios on the Gold Coast, 
universities like my own, Queensland University of Technology as well as Griffith 
University and Bond University are well positioned to drive a creative economy through 
training, networking, and connecting a highly skilled and digitally creative workforce for 
the twenty-first century.  Gaming companies, television and new media production 
houses are beginning to take root in Brisbane and build the necessary critical mass that 
will see this industry play a growing role in the Queensland economy in the near future. 
 
Under the stewardship of a recently appointed Chairwoman, Screen Queensland has 
devised a raft of new support programs for the Queensland production sector that has 
embraced new media developments like the convergence of form, content and delivery 
platforms, priortised marketing and audience strategies in project development and 
actively supports new players and entrants into the Queensland’s burgeoning screen 
industries. 
 
Screen Queensland has set the benchmark for an active and engaged policy framework 
that now needs to be complemented by the surrounding government agencies, The 
Queensland State Government, Brisbane City Council and the Gold Coast City Council, 
in order to strengthen and strategically align Queensland Screen production. 
 
A major step towards networking and reframing the cultural policy and support 
mechanisms surrounding these companies and Queensland screen production and 
consumption has already occurred through the reinvigorated Screen Queensland since it 
replaced the former Pacific Film and Television Commission. The next step is to develop 
a strategy that can maximize the city’s cinematic potential through taking stock of the 
cultural and industrial capital contained with the city.  A cultural-industrial audit could be 
conducted that took account of a wider and more inclusive set of criteria than traditional 
logics may have granted creating a taxonomy of items that will assist in seeing 
unexpected synergies and surprising convergences in a reconfigured production-
consumption perspective. 
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To map the cultural assets a few headings could prove useful in identifying previously 
unrecognized cinema culture activities. Through the provisional maintaining of the 
traditional heading of Screen Culture would come marquee events like the Brisbane 
Festival, the Brisbane International Film Festival and Queensland New Filmmakers 
Awards, and Asia Pacific Screen Awards. But less obvious items may suddenly qualify 
under a subheading like Cinema Consumption. Listed here would be the new boutique 
cinemas that developers are keen to incorporate into the new inner city precincts that are 
fostering urban village lifestyles that are promoting residential, work, leisure and 
recreational activities. 
 
Along with the traditional multiplex cinema chains there are also those screens that come 
with large institutional bodies like art galleries, public libraries and performance theatres. 
At GOMA (Gallery of Modern Art), there is the Cinemateque and there are similar public 
screens and venues across the city at sites like the Judith Wright Centre of the Arts, the 
Queensland Performing Arts Centre and the Brisbane Powerhouse and the recent state of 
the art facilities of the new State Library of Queensland and its dedicated new media lab, 
The Edge.  
 
A sub heading like Cinema Consumption would also enable an expanded view of how 
screen content is consumed beyond the confines of medium to large scale institutional 
and commercial complexes.  So along with the traditional multiplex cinema chains there 
could also be the taking account of internet and online gaming cafes, DVD rental stores 
as well as burgeoning outdoor and public screens. We could even extend the list to 
include Brisbane’s large amount of fan and collectible stores that are filled with movie 
merchandising, figurines and assorted movie franchise materials from T-shirts to 
collectible DVDS that represent a large swathe of Brisbane’s unique consumer ecology 
and where many participants of online communities actually come together and meet in 
real time and real space. 
 
Each of these variously connected sites to cinema form an important and distinct space in 
which the many things connected to cinema are experienced, shared, consumed as well as 
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produced. Together these sites could provide an expanded view of how the many 
activities connected to cinema actually intersect and impact on people’s lives. The picture 
presented by such a horizontal landscape of consumption will expand simple notions 
surrounding “active practitioners” and “passive audiences”, and instead provide insight 
into how within this age dominated by accessible film and video technologies, prosumers, 
online and social networking distribution and circulation, the popular experience of the 
cinema increasingly manifests in a much more active and considered process of 
“engagement”. 
 
Under the key heading of Infrastructure and Facilities, Brisbane can count among its 
assets a rich and diverse amount of social, intellectual and hard physical infrastructure. 
Located fifty kilometers from the city’s central business district is the world class, 
Village Roadshow Gold Coast Studios. Home to the entertainment park, Warners Movie 
World, the Village Roadshow Studios have proven instrumental in attracting Hollywood 
runaway productions and International productions. The most recent Hollywood 
production to be secured by Queensland is Executive Producer, Steven Spielberg’s 
$54million, 13 one-hour episode series, Terra Nova. 
 
Brisbane plays host to a growing number of high end production and post production 
facilities ranging from the national public broadcaster, the Australian Broadcasting 
Corporation, through to the commercial television networks, Channel Nine, Channel 
Seven and Channel Ten each of whom produce many television, new media and radio 
programs locally in Brisbane. 
 
Aside from these fully functional high-end and professional studios, the production 
facilities available in Brisbane and South East Queensland extend to four world class 
universities, University of Queensland, Queensland University of Technology (QUT) 
Bond University, and Griffith University. Each has specialized film, television and new 
media departments, courses, students and facilities. My own university, QUT, features a 
purpose built Creative Industries Precinct, industry standard broadcast capable television 
studio and extensive production and post production facilities. It recently had its 
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production facilities outsourced to produce K-9 a spin off from the global franchise Dr 
Who series.  
 
When it comes to developing a film policy and creative city policy that are truly 
intertwined the opportunity presented by the intellectual infrastructure of Brisbane’s rich 
tertiary education landscape is ripe for harvesting. According to Charles Landry in his 
analysis of fostering partnerships in creative city approaches universities can play a much 
larger and expanded role. 
 
There is a self-evident need for local authorities and universities to 
collaborate to soften the blow of economic change, yet how many 
universities are closely involved in identifying local needs, arresting 
decline, getting involved with local manufacturers and bringing them into 
the new world? How many local authorities plan with universities to create 
targeted courses that relate to local needs? Yet the kinds of established 
between Stanford, local entrepreneurs and venture capital is what made 
Silicon Valley. The need for partnerships is a mantra of the age, but how 
much do they really deliver? [Landry, 2000, 48] 
 
 
Shifts in behaviour paradigms clearly necessitate shifts in policy frameworks that are 
designed to foster and promote cultural production and engagement. International 
opportunities, runaway productions, interstate productions, regional productions, 
television, new media, expanding corporate communications and an emerging gaming 
industry are just some of the opportunities screen based industries can deliver and 
leverage off Brisbane’ Creative City plans. A revitalized screen policy framework that 
redefines screen consumption and production could be the first crucial step in ensuring 
the synergies are found to link a dynamic creative city policy to Brisbane’s burgeoning 
creative screen industries.  
 
Sean Maher 
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